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‘ Flavors disguise tobacco products as tasting better and being safer
@@ than unflavored products, even though flavored tobacco
0y products are just as dangerous and addictive as cigarettes

2 out of 3 youth who use
commercial tobacco products said
they use them because of flavors.’

uth (9-12th grade) and young adults (18-34 year olds)
use e-cigarettes and vapes approximately 3x more
than older adults (35+ year olds) in ND.’
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